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Brand Background
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Alpha fashion Profile

Alpha fashion Co. Ltd. 7200353z , EiIHRFIRERE , BRISHKAEEKSTAIRAT S ECImEAE , FAI80
RESEIERTT. W, £, 57 Rz, REEHNKE SIS RE =R EEE L E 7KE
BRI S1EXZR , B4EZARA ,FOREVER 21 , TOPSHOP, PRIMARA ,ACCESSORIES, CLAIRE 'S, NEW LOOK,
RIVER ISLAND , H&M £ , FAiIseBAINRINIRITIESEIERE T RKHITERE , ASHRIINEERRERESE
AR A 5.
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Company Location

Alpha fashion IE—>SGERRAIFmARMISEFERA , FEEINSIZUL. CF. DEE. FBLIRRERYI. R
. X5, §5. fSRENDEL | FOFIHTRE SIS | LIRRE ISR IGEHIHTE
%, IEERMEENRT  HIBE—IESIRIMA SRR | SESFHNREIAHBRTE | $ii8e
NEFPRERFHEME  £12 , HiERA. IRERFDINBLUIRSREIRS.
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We Care

Alpha fashion B{TEERSMEXRRIAG AR , BFRUMAIISEAINE | LINEE. IIEA. BAFER
AHTATRTEEN . BIINRMHEIRLR A ERH TIFREEIREE |, rErr-REar s
A ZERER , MERTREIIMREREREERIUENIR | LIRS P eE S I milRENR 2.
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Style Positioning
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Price positioning
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APM
( ¥1500-¥ 3000 )

ESHL
( ¥1500-¥ 2500 )

fEteistHEy
( ¥1000-¥ 2500 )

LOVE&LOVE
( ¥800-¥2000)

EHR
( ¥600-¥2000)

VVA
( ¥500-¥1500)

RES
( ¥300-¥1000)

&=
( ¥199-¥599)

LAVIVI
( ¥39-¥499)



Product positioning
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EVERY LOOK
YOU NEED FOR
THE BEST-
DRESSED 3-DAY
WEEKEND EVER
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Brand Images
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Spatial Style
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THANK YOU



